
INTRODUCTION

Sector: Public Health,
Community Engagement
Timeline: Seasonal
Role: Program Director,
Partnerships Lead

Cost, intimidation, and lack of transportation remain major barriers to accessing wellness
programming.

Yoga in the Park was created as a free, sponsor-supported public wellness initiative.
Classes were held outdoors, open to all levels, and framed as community gatherings

rather than fitness sessions.

The Need

Approach

CASE STUDY - YOGA IN THE PARK ARNPRIOR



SCOPE OF
WORK

Designed seasonal outdoor programming
Secured local sponsorships and partnerships
Coordinated teachers and logistics
Developed promotional and educational materials

Hundreds of participants attended weekly across seasons. Many were first-time movers or
newcomers. The program strengthened community visibility and trust in wellness spaces.
More newcomers trusted local businesses and spaces due to sponsorship

Work

Impact

Public wellness initiatives create long-term entry points into care and connection.
Why This Matters

“Free Movement Is Not Free. Why Public Wellness Still Needs Investment”
Field Notes

Public wellness initiatives create long-term entry points into care and connection.
Whatʼs Next


